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a transparent bridge
between operators & travellers

operations management tool



wanna go on

holid
< —\\\Q
- ~
/, »
Q P \
Y- I/’ ~o \
- \ \ JEp—
4 ! \ \ P S
4 | \ \ s
’ ’ \
/ \ | \ \
\ / “/ \
\ , \ h
N - \
~ - /
| ~ IS g
1 (I ,
\ S o =
\
\
\
\
N
N
\\

QUALITY DELIVERY

. @o
~ ¢
A 8@ OPERATIONS
d e

N/ TOUR OPERATOR

SALES LEAD




.E\,-"

i

“PRICING CALCULA

3




wanna go on
a holiday

D
e Q BREAKDOWN %
\ —

f R Q) i SUSTAINABILITY RECEIPT
X e 4 PRICE ‘ ®
ITINERARY l /\/'[ll]
QUALITY DELIVERY HEALTH
oA
- @ 20:5 LN +
- & 8 STOM.P O P
= DATABASE CALCULATOR OPERATIONS  BUDGETING ~ REPORTS
- >
\
'f iy
808,
N/ TOUR OPERATOR
®
SALES LEAD

STOM.P




PROFESSIONAL & DYNAMIC
database driven
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MULTI BENEFITS

professional itineraries
quick bookings
operations management
integrations via API
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TARGETING SMALLE

BRIDGESBOOKING AND.OPERATIC (S FHNCTIO
AFF( AND EASY TO USE

CLEAR SUSTAINABILITY METRICS

CHANGE OF TRAVELLER BEHAVIOUR



2 M.P

expertise

LINDA RAJ

Ildeator | Norway Ideator / Strategist | Nepal
20 years in tourism 20 years in tourism
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